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Coco Palms, Island of Kaua‘i, Sales Poster & Event Collateral

511 Loft, New York City, Event Collateralde Reus Architects, Island of Hawai‘i, Corporate Brochure & Mailing

dolceVita: Fine Arts & Visual Communication

Whether you need targeted marketing collateral such as sell sheets, handouts, rack cards 

posters, or full-fledged catalogues and brochures to solidify your brand and raise response, 

we can help. With an experienced eye for detail, we will craft dynamic layouts, strategically 

place your calls-to-action, and direct eye flow to highlight your most important message.

 “It was probably the experience of living in Indonesia and 

being seduced by the Balinese way of life that led Mark de 

Reus to open his studio on the Island of Hawai‘i.”

de Reus Architects 
resorts + homes

Hawai‘i

Belize

Mexico

Costa Rica

Bahamas

Fiji

Media & Advertising
- Newsprint, Magazine, 
 and Periodical Advertising
- Magazine Inserts 
-  Outdoor Advertising 
-  Billboards 

Other Design Services
-  Catalogue
-  Flyers
-  Postcards 
-  Posters 
-  Book Layout & Design
-  Packaging Design 
-  Menus 
-  Announcements 
-  Expo Display Design 
-  Environmental Graphics & Signage

Web Site & Electronic Media  
-  DVD Authoring Programing 
 and DVD Slide Show
-  Corporate, Promotional, 
 or Personal Web Sites 
-  Multi-Page System or 
 simple Web Presence
-  E-stationary
-  E-mail Ad System
-  E-newsletter

Identity & Brand Development
-  Research & Conceptualization
-  Copy Writing & Documentation 
-  Logo Design & Usage System Definitions 
-  Focused Corporate Mission & Ideals
 relevant to Brand
-  Stationary System 
 (Business Cards, Letterhead, Envelope)
-  Product Development

Presentation Materials 
-  Company Fact Sheets
-  Product Fact Sheets
-  Visual Display Boards
-  Leave Behind Materials
-  On Screen / Projected Visual
 Presentations

Event Materials
-  Event Invitations / Mailers
-  E-mail Follow-up Program
-  Banners / Posters
-  Visual Display Boards
-  Hand outs / Favors

Corporate Documents
-  Annual Reports
-  Business Communication
-  Brochures

dolceVita is a full-service creative consultancy, offering original and engaging 

design solutions, that service a broad range of markets and industries. We provide integrated 

marketing and design initiatives from start-ups to established brands, develop new ideas 

and strategies by listening, trend watching, researching and creating visually appealing 

communication pieces and smart advertising that help achieve the client’s vision.

Event Collateral  It all starts with the invitation and follows through with items items such as 

onsite signage and merchandising. From strategic communications and editorial management for 

corporate events  to nonprofit organizations, everyone seeks the perfect marriage of text and image, 

words and idea – a cohesive style representation for a special event.  www.dolcevita.net 
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dolceVitadolceVitaGroup
 Fine Arts & Visual Communication

808.779.8289
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Honolulu - New York - Munich

Harald-M. Lehnardt founded dolceVita 1995 in New York City, where it 

functioned as a portal for his freelance assignments as artist and designer in addition to his 

Senior Executive position at Federated Department Stores in Manhattan. In 2008 dolceVita 

expanded to the dolceVita Group, a collaboration with creative resources in Europe as well as 

the continental US and additional key members from the design community on O‘ahu in Hawai‘i.

A visionary creative team with 15+ years experience in consumer advertising, corporate identity, 

concept development, sales promotion, publication design, packaging, photo styling and art 

direction; with the desire to create a common understanding by telling a unique project story 

that guides the conceptual approach, marketing and sales. Special emphasis is placed on 

Hawai‘i-style brand image development, the creation of Hawaiian based retail concepts and 

management, that appeal to residents and to visitors alike.  


